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“ Sport and Media ”
at the heart of Sport et Citoyenneté's journal 

At the dawn of a summer full of sport promises, it seems par•cularly well-•med to consider the 
nature of the rela•onship between these two sectors. Sport has managed to adapt itself to major
developments of a society reaches by media frenzy. This has provided sport with a powerful 
economy and a wider media exposure. However, many civic issues remain open.

Featured in our issue:  Androulla Vassiliou, Snežana Samardži•-Markovi•, D oris Pack, Bernard Lapasset, Laurent-Eric Le Lay, I ngrid Deltenre,
Jacques Séguéla, Tony Estanguet, Nicolas Maingot, A lexandre Michelin, Jean-Eric De Cockborne, Anne Del tour, Sonia Parayre, Reynald Blion,
Rosarita Cuccoli, C•t•lin Tolontan,  Vincent Chaude l, Simon Chadwick, Anna Semens,  Nicolas Gyss, Ross  Biggam, Nicolas Hourcade, 
Jean-Pierre Mougin, Mickaël Attali, Fabien Ohl, Luc ie Schoch, Jacques Hereng, Makis Chamalidis and Alb ino Pedroia.

Sport et Citoyennet•
More information :  (00 33) 2 41 38 51 26  | (00 33) 6 59 81 61 60 | carole.ponchon@sportetcitoyennete.org

Press Pack to be downloaded on our website: www.sportetcitoyennete.org

Become member of the association to get the whole j ournal!

"New media forced 
 broadcasters to 
 evolve from being
 TV channels into 
 media groups."

Could media live without sport? How far should a sport go to meet medias© expectations? What is 
(should be) the role of media in sport governance? Should not public channels broadcast more sports without 
any ratings objectives? 

Sport et Citoyenneté, the •rst european think tank, thinks that it's now •me for the •oor!

CEO & Chairman 
Eurosport Group

           
   "I plan to table proposals for an ªEU agenda for sportº later this year,
    around November. My objectives are to increase political cooperation
   on sport issues and to launch an EU Programme for Sport, which will
   !nancially support a range of sport projects across the EU."

Olympic  and World
Champion in canoeing

"Giving more sustainable
 media coverage to
 Olympic sports is a real
 challenge."

Commissioner for Education, Culture, Multilingualis m,Youth and Sport

" I think we need to have 
a place in a world which 
attaches value to our activities.. [...] The
reputat ion of rugby rests on nations,
teams and athletes ± rather than simply
banking on media effect."

                           "    " « Sportainment » is perhaps 
     the future of Man if we 
manage to go back to the roots of sport and 
to prevent it against its excesses, like those
of money. Do  not forget that money is 
devoid of ideas# "

Minister of Youth and Sport, Republic of Serbia

President,
International Rugby Board

"The Serbian association of sport journalists proposed, and National Council
accepted to suggest to all the media to limit the showing of violent scenes
in the media to 3 seconds. It is a great example of  the relationship between
public authorities and  sports press."

Responsible poli•cians, representa•ves from the world of sport and renowned scien•sts...they 
all share their experiences and their exper•se to help clarify the issues surrounding the rela•onship 
between sport and the media.

Laurent-Eric LE LAY

Bernard LAPASSET Jacques SEGUELA

Tony ESTANGUET

Snežana SAMARDŽI"-MARKOVI"

Androulla VASSILIOU
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Havas Chief Creative Officer
and Executive Vice-President

Le Spor t au service de la soci•t•


